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DTM
Dirk Werner to drive the E-POSTBRIEF BMW M3 DTM in 2012.

Munich, 14" March 2012. The E-POSTBRIEF BMW M3 DTM made its debut at the
DTM test sessions in Estoril (PT). The car took to the track in the characteristic
yellow of Deutsche Post AG for the first time. Dirk Werner (DE) of BMW Team
Schnitzer will be behind the wheel of this car in the 2012 DTM. Deutsche Post AG is
supporting BMW’s return to the DTM as “Premium Partner BMW Motorsport”.

“Deutsche Post AG is closely associated with the DTM as a long-term partner,” says
BMW Motorsport Director Jens Marquardt. “It is fantastic that one of the six BMW
M3 DTM cars will race in the E-POSTBRIEF design in 2012, and that the company
is able to join our team as Premium Partner. As a German driver, Dirk Werner is the
perfect man for our E-POSTBRIEF BMW M3 DTM.”

“I really like the design of the car,” said Werner. “The E-POSTBRIEF BMW M3 DTM
is a real eye-catcher, and that is always a positive thing in motor racing. That way, the
opposition always know immediately who they are dealing with. The E-POSTBRIEF
is a fascinating product, which | have already used myself. It is the modern way of
posting letters.”

Ingo Bohlken, Chief Marketing Officer BRIEF Deutsche Post AG, said: “The DTM
and BMW Motorsport are very well suited to Deutsche Post AG. Speed, dynamic,
innovation and teamwork play a major role for both parties. The DTM thrills its fans
race after race. The return of BMW looks like making it even more exciting than it has
been in recent years. We are looking forward to cooperating with BMW Motorsport
and Dirk Werner, who will drive the E-POSTBRIEF BMW M3 DTM.”

The corporate brands Deutsche Post and DHL provide a unique range of services in
the fields of logistics and communications. They offer the customer both easily
manageable standard products and innovative tailored solutions — from dialogue
marketing to industrial supply chains. About 470,000 employees in over 220
countries and territories form a global network aimed at providing optimal service,
quality and sustainability. Deutsche Post AG also takes its social responsibility
seriously, with programmes dealing with the topics of climate protection, disaster
management and education. The E-POSTBRIEF allows customers to write, send
and receive their post securely via the Internet. It can be sent online and via the
traditional postman, allowing it to reach every household in Germany.

Press Contact: Jorg Kottmeier, Phone: +49 (0)170 5666 112, joerg.kottmeier@bmw.de
Ingo Lehbrink, Phone: +49 (0) 176 20340224, ingo.lehbrink@bmw.de

You can find current BMW Motorsport Media information and copyright-free images for

editorial use online at: www.press.bmwgroup-sport.com
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